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I RESEARCH-FOCUSED LEARNING

Emphasis on high-quality academic research with access to expert faculty and specialized facilities
like the Neuroscience Lab.

I COLLABORATIVE & INCLUSIVE CULTURE

A dynamic learning environment that encourages dialogue, teamwork, and diverse perspectives.

I CRITICAL THINKING & RIGOR

Programs are designed to develop analytical and problem-solving skills through intellectually
challenging coursework.

I PROFESSIONAL & ETHICAL STANDARDS

Strong focus on academic integrity, ethical conduct, preparing students for impactful careers, and
further studies.

CAREER
OPPORTUNITIES

Graduates of the MS Marketing program are
equipped for diverse roles in research, strategy, and
consumer insights, including:

B Marketing Research Analyst
B Consumer Insights Specialist
B Brand or Advertising Strategist
W Digital Marketing Analyst

B Marketing Consultant

B Academic or Researcher in Marketing

ELIGIBILITY CRITERIA

- Applicants must have at least 16 years of education from a recognized institution with a
minimum CGPA of 2.5 or 60% marks in their most recent degree.

- Applicants without a BBA or BS in Accounting & Finance must complete a Business
Orientation Program (BOP) before enrolling in the main courses.

APTITUDE TEST EXEMPTION

Minimum score of 600 on the GMAT, or a GRE score of 160 in quantitative and 150 in verbal.

https://msmarketing.iba.edu.pk/

Main Campus

University Enclave, University Road,
Karachi - 75270 Pakistan

Phone : +92-(21) 3810-4700

www.iba.edu.pk
+92 21 111 422 422

FOR MORE
INFORMATION

City Campus

Plot # 68 & 88 Garden / Kayani

Shaheed Road, Karachi - 74400 Pakistan
Phone : +92-(21) 3810-4701
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